Ladies and gentlemen, future leaders of freight, welcome.

Today, we are going to have a foundational discussion. We're not just skimming the surface of a new
technology; we are diving deep into the single biggest inflection point our industry has seen since the
invention of the diesel engine itself.

For years, I've taught you how to out-think, out-maneuver, and out-hustle the competition. Those skills—
grit, creativity, an unquenchable thirst for knowledge—they still form the bedrock of success. But the
tools we use to apply those skills have evolved so dramatically that the entire landscape has changed.
From this moment forward, the most valuable, most powerful asset you can possibly build is a digital
partner—an intelligent co-pilot that multiplies your intellect and allows you to see the hidden patterns
across an ocean of information.

Let me be perfectly clear. If you, as a logistics professional, refuse to build and master this partner, you
might as well show up to a Formula 1 race on a bicycle. You’re not just going to lose; you are going to
become irrelevant. And that is not an exaggeration. Major industry researchers have confirmed that
modern Al can process vastly larger volumes of data than any human mind. It can perform complex,
strategic tasks with consistent, 24/7 reliability. The companies that are harnessing this power right now
are already dominating, using big-data to run forecasts and plan capacity in ways that were pure science
fiction just a few years ago.

This lesson is going to be both a philosophy and a practical, step-by-step guide. I’'m going to explain why
your Al agent is your most valuable asset, and then I’'m going to show you, click-by-click, exactly how to
build one from the ground up.

So, let's begin with the philosophy. Before you write a single line of code or upload a single file, you have
to internalize what it is you are truly creating. We are not just teaching a machine to search the internet
better. We are building a digital extension of your mind, your experience, and your unique business
model. It is a system designed to compound your knowledge, perform deep analysis on your behalf, and
automate the low-value tasks so you can triple-down on what truly matters: building human
relationships.

This philosophy stands on three pillars: The Knowledge Compounder, the Analysis Engine, and the
Efficiency Machine.

First, let's talk about your Al as a Knowledge Compounder.

Every one of you in this room has a treasure trove of information scattered across countless
spreadsheets, notebooks, and locked away in your own memory. Think about it: every rate confirmation,
every note about a shipper’s quirky loading hours, every list of profitable lanes. That data, on its own, is
static. It's like having a library where all the books are just piled on the floor. The information is there,
but it’s useless until you connect the dots.

When you feed that information into a properly structured Al agent, it’s not just stored—it’s synthesized.
The Al becomes a master librarian, reading every book simultaneously and understanding how they all



relate to each other. It starts to see connections that are completely invisible to the human eye. It can
see that a seasonal surge of strawberries out of Watsonville, California, perfectly coincides with a
deadhead problem your carriers are having coming back from Phoenix, and it will propose a profitable
triangular route before you even think to look for one. It can remember that you noted a shipping
manager prefers emails before 10 AM and will surface that detail right before you draft a message. This
is how you build an intellectual moat—a competitive advantage so personalized and so deep that no
one else can copy it, because it’s built exclusively on your proprietary knowledge.

Second, your Al is a pure Analysis Engine.

Our brains are miraculous at strategy, intuition, and creativity. But they are painfully slow and clumsy
when it comes to crunching massive datasets. You simply cannot sift through ten thousand rows of
federal freight data, five dense industry reports, and your own call logs in the time it takes to finish your
morning coffee. An Al engine can.

Al-driven predictive analytics can detect the faintest patterns hidden in mountains of data. It can run a
thousand different “what-if” scenarios in a fraction of a second. When you ask it to analyze the
profitability of a potential new lane, it doesn't just guess. It cross-references your historical rates from
your uploaded files, it pulls public market data for that lane, it factors in fuel forecasts, and it can even
account for potential weather disruptions. It doesn’t replace your strategic mind; it becomes the
ultimate advisor to your strategic mind. You remain the leader asking the critical questions; the Al
provides the instant, data-backed intelligence you need to make the right call with confidence.

And third, your Al is an Efficiency Machine.

Think about the hours you lose every single week on tedious, soul-crushing, repetitive tasks: copying and
pasting research into your CRM, drafting the same introduction email for the hundredth time, manually
calculating the profitability of each load. These tasks don't just drain your energy; they actively prevent
you from doing the high-value human work that a machine can never, ever replicate: building trust,
negotiating complex contracts, and leading people.

Al excels at automating this routine work with flawless, consistent reliability. When you delegate the
mechanical work to your Al, you free yourself to be more human—to connect, to empathize, and to
strategize. In other words, Al doesn't dehumanize your business; it amplifies your humanity by giving you
back your most precious resource: your time.

Now that you understand the why, let's get into the practical, step-by-step build. We're going to use the
Custom GPT builder inside ChatGPT Plus. It’s accessible, powerful, and the perfect place to start this
journey.

First, you will lay the cornerstone by performing the initial setup. You’ll open the GPT builder and it will
ask you to name your agent. Give it a professional name, like "Freight Researcher Pro" or "Logistics Intel
Agent." This is a mental signal to yourself and your team that this is a serious, core business tool, not a
novelty. The description is its mission statement. Be clear: "An expert Al logistics analyst that reasons
over my proprietary market data to identify high-value freight lanes, qualify direct shippers, and provide
strategic market insights."



Next comes the most important step in the entire process: building the brain through the knowledge
upload. Under the "Configure" tab, you'll find the "Knowledge" section. This is where you will upload the
files that will become your co-pilot’s mind. Your initial upload should be a curated set of your own
business intelligence.

This includes your Prospect and Customer Lists. Export them from your CRM or spreadsheets. Make sure
they include not just names and numbers, but your personal notes from every single conversation. Those
notes are pure gold; they teach the Al what you know about the people and companies that matter.

Next, upload your Lane Dossiers. Compile all your research on the lanes you care about—average rates,
fuel surcharges, seasonality—and upload them as clean PDF documents. This teaches the Al your
standards for what a "good" lane actually looks like.

Then, gather your Internal Playbooks. These are your checklists for qualifying a new shipper, your notes
on your pricing strategy, your standard operating procedures. These documents teach the Al how you
think and how you want it to operate on your behalf.

Now, listen very carefully. This is not a one-time upload. You must adopt what | call the Growth Protocol.
This means you schedule a non-negotiable 30-minute appointment in your calendar every single week to
export your new leads, your updated research, and your latest call notes, and feed them to your Al. An
intelligence system only compounds if it is fed regularly. If you neglect it, its knowledge will stagnate.

With the brain fed, you will now write its constitution—the core instructions. In the "Instructions" box,
you are defining the identity, rules, and ethos of your agent. You must be incredibly explicit.

Start with its Identity and Goal: "You are 'Freight Researcher Pro,' a world-class logistics and freight
market analyst. Your primary goal is to serve as my strategic co-pilot. You will provide data-driven,
actionable intelligence to help me find and secure profitable, long-term contracts with direct shippers. All
of your analysis is grounded in the knowledge files | have provided."

Then, outline its Rules of Engagement: "First, you will prioritize my knowledge base above all else. My
proprietary data is your primary source of truth. Second, you will use structured reasoning. You will
analyze problems in a specific order: Equipment first, then Geography, then Industry, Lanes, and finally
Shippers. Third, you will maintain data integrity. You are prohibited from inventing information. If you do
not know something, you must say so. Finally, you will be proactive. You will always suggest a logical next
step. After listing potential shippers, you will ask if I'd like you to draft outreach emails."

This constitution transforms a generic chatbot into a disciplined, professional analyst that is perfectly
aligned with your business.

Now, with your agent built and trained, your success depends on the quality of your commands. You
don't "ask" an expert analyst for favors; you "direct" them with clarity and purpose.

A novice might say: "Find me loads in the Southeast."

An expert commands: "Using your knowledge of my preferred reefer lanes and the produce seasonality
data | uploaded, identify three potential triangular routes originating from Dallas. Each route must
incorporate at least two other states, be designed to eliminate deadhead, and must include a list of the
key industries and five potential shippers at each point."



You see the difference? You provided context, constraints, and a clear objective.

Here’s another example for Backhaul Planning. An expert commands: "I have a driver delivering a load in
Los Angeles on Wednesday. Cross-reference our existing shippers and perform a market search to find
three backhaul opportunities to Phoenix in the manufacturing or consumer-packaged-goods sectors.
Provide company names, locations, and the likely titles of the decision-makers. Then, rate each
opportunity on a scale of 1 to 10 based on the historical rates in my knowledge base."

You are directing your Al like a trusted colleague, and in return, you will receive actionable intelligence,
not a generic list of links.

We are living through a moment that historians will write about. The integration of Al into logistics is as
profound as the shift from horse-drawn wagons to diesel engines. The question you must answer is
whether you will be an architect of this future, or be left behind by it.

You now understand the philosophy: your Al is your knowledge compounder, your analysis engine, and
your efficiency machine. You have the practical steps to build it.

So, let me leave you with a direct challenge. In the next seven days, | want you to set up your first
custom GPT. Give it a name that reflects your ambition. Upload your latest customer list and your best
lane research. Write a constitution that aligns with your values. Then, ask it a question that truly matters
to your business... and listen carefully to the answer.

You will have taken the first, most important step toward building an intellectual moat that no
competitor can ever cross. The future of freight will be designed by those who pair human ingenuity
with machine intelligence.

Go out there and design it.



